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ABSTRACT

Thae wim of advertising Is &0 encourage consamers & bor or ese sl e companry (s
pifering. AIDA #ieory of adverfising describes the e of advertising media. According fo
AfDA mded, a poderdial comswmer goes throegh d pioces wiven deciding whetber o fuy a
prodect ang these correlate io the d phases of e AIDA model. AIDA theoer of advernising
describes Hae effect of advenang medle. The acrorpm AIDA stads for Aventioosareness,
frderest, Desire ad action. The efectivenesy of any adventising compaign canr e easily fodged’
throwgh the fowr stages of ANDA theory, T te St pivase, te aitention of corsmmers i caphered,
Ooce the cormmer 05 aware rar r.ﬁl.- roduct or service exisy, e isines soeld work on
increasing the pofeaial 't cusfomer s inferest Tevel. In the third phase, an emaotional commecnian
17 ecfabliizhed moving consiomer s mandrer from " ke ir” re "Twanr ™. In the lasr sroge. the
fares iy on acieving aldmrte goal wirich i fo dedve the receiver of e marketing campaign fo
fndtarne actfor ad purrciose dye eodinet or service.

fradia accoands S afort 50% of e popedarion e Soehh Asia and 58% of e 13 billion
peaple w5 defecate fn open, making i Hee single brgest comtrifurior fo open defecrtion in e
word, fndia loses ableast NX oiviidren a day fo diamioesd deatfs dee do open defecation amd
fack of proper sanitadion Secllities. Dee o e dncremenr of awarenesys of enviromersdad foues,
fealtlh ey aod alvo economuc foues, Swachh Bhoa compadgn s been establisied. o
Tnunching Swackh Bharar Akna, PM Narendre Medt bad said “rve proset of clemiimess can
i an eroaomic activily confriturttng o GOP growth, reduction e frealtt care oosts aod @ soroe
of erplmyrnent

fMabatmey Gandly wideed fo see a "Clear Jodia™ where people word framd' e band' 1o
make dee coardry cean. Toowork senfowsly foweerdy Sy wiston of Gaodhd U, Prime Minister Shr
Narerdra Modl lamnched the Swachh Fharat Abhiyaan on Ociober 2 2004 ard asked peoplie
from all walky of e o belp i saccesadd implemenrtation oF deis misson, e dnovited all e
freffans do devole 100 bours do dean thelr simroamdings. In order b0 g ovwr bedavdonr
CiWIRET, ST AWEEResy generaiion faittarves sk seed io e podermaken wdbh regardy m
the regradive healthcare Sves relaied o oper defecrffon. Tie campadgn Rey Seen desoriibed as
“Tevomd poliicy” eod Sinspired by patriotism . ot COVID S peed S soctad disfarcing and
persaral fygdene s gofng o bring sboat severad strocherad changes rightt from bow people stand
foa grede or ged a hedrear fo fying or waeiching movies. The pew dmstifuationad pracioes ame
Mkely fo remadn in place for o fonger period of fme, sl some beooming @ permanear Eatore of
partafie fife.

T presend papey seeks o sindy the Swachh Shavant Abfripan (SBA) chrowgh S Jens of
AiDA movded. The study snvestigares the percemtfon of people fowerds S8A throwgh bedaviowrad
antecedends vz atfifode fowards S5A. mle of soclal media & suffective normes. Tiiis study i
carried eni ¢ explare consumers” demograpiic vaniabler and their sigmificant influence oo the 4
warfables of AIDA theonye

1 152E-28TH-2E- 54004

Citation infarmation: Kilka, S5, & Singral. M. 2022 Al anehess of Ssachh Biacal Sbivpan Reb of Dirsenl e ok,
Adsdariy of Mankalg Shads s 50110



